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A Study of the News Website Service
Quality and Brand Image

Chi-Wei Wu Chung-Yang Liu  Yeh-Hsiang Hsu
Ming Chuan University

Abstract

In the massive of the websites, the news websites have to faces the
challenge of other alike websites. For the managers of those news
websites, the most important thing is to build its own particular brand
image in such highly coessential and competitive situation and take it
for the advantage of the news websites. In order to satisfy customers, the
media need to promote the service quality of the website. And therefore

the users of the website will constantly come to visit it.

The purpose of this study is to investigate the relationship of the
website service quality, brand image and customer satisfaction, to
evaluate the image and service quality of the news websites. The main
findings of this research showed that:

1. In the service quality of the news websites, the fulfillment has the
positive influence for the brand image after they use the news
website. The efficiency, system availability, privacy have no direct
influence for the brand image of the news website.

2. The efficiency and system availability have the direct influence for
the customer satisfaction of the news website. The users of the news
website are likely to pay less attention to the fulfillment and privacy.

3. The brand image of the news websites has influence to the customer

satisfaction.
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