Fauik € 7 3 (14)
T 133-166 > 2008 & 01 *

MSN Messenger ¢ &;’JT WL
$ B FMSN A M 4B

§ R
PR FINE Ny R
95254502@nccu.edu.tw

£ =

MSN Messenger inf =] Eﬂj‘:ﬂﬁ*ﬁf«’ﬁﬁ‘ ) f*\/z\&f‘liﬁ* %?,*&EU@E‘J
B o ZE i P AR PR ARG A 2 bl 1o R EE AT
DNERR USRI Rl 4 N [N AIES [l 1= S Nl
’%“m\lﬁ_\f’lﬁﬁ”ﬂip RSN ﬁ'ﬂ”f/\lpﬁ ﬁiﬁﬁﬁfﬂaﬂ*ﬁiﬂ VB R E
Fl’?f?ﬁéﬁmf'ﬁﬁ?l‘i RV E o MSN AR /T AR ﬁ'ﬁﬂf [t
fir o SgERLET IF'?’IJE?FI’E VRAE D EE’I e LFQ’%T%J%I,T A 7Y o
iﬁﬁﬁ’mﬁ% ERICENIIN flgeat JT*F“ a;s«‘?ﬁ‘}il_fﬁ 2 McLuhan(1964)El’<J
gPEJ » MSN' [V /T 3R i_lJr’*“OiMFEJ\”E?@HWH@'W
lF‘L_ FHEL? Yﬁﬂ/:ﬂ‘?ﬁ” ?ﬁélii'ﬂ;ur ﬁﬁ'ﬁj/ o (k{.—GleOH(1979)|—jFE[kaE
FrmL Mg i_&f’ﬁg“t &IF’EJ%E[H%FFU@E{@WI “ﬁgﬁﬁﬁfj MR

:LL[rIH:’f}Hﬁ% P e £ f\«_”il)}&rﬁk/ﬂ '%ﬁ%ﬁ ey T 'ﬂ J@Igﬁ‘
ij’ﬁm o o BT R ﬂ@“iﬁu#”rﬁ PRI S 1 e e
FEIJEJ%% Ao iFr Eﬁ[ﬂj?t LE"ﬁﬁaﬁﬁf‘T /[d] > Ji_i”ﬁ? [E2=N
Eﬁl’ﬁ » Zy My S ﬁ‘ﬁé‘&ﬁi&&‘*ﬂ?ﬁﬁrﬁ A — & o [ MSN %
ﬁiguﬁ};&[f&%ﬁq—“’ﬂ*ﬂl%'rk SRR - @?Jﬁ'ﬁ%ﬁ%ﬁ'mﬁﬂﬁ%ﬁ
[ o

ﬁﬁ% MSN Messenger - F‘dﬁf’ﬂlf‘ [EFR “:ﬁE[‘fE%Tu ~ | PR

[1&7}12007/07/31; [$ 5¥] 7] 2007/12/25

an | 1A 2007 ¥ 1 F[fﬁz@rwwu ok
% = EE' ;jv‘;{ﬁ:;; ¥ ﬁlﬁl ?"Fj [HKEI F ; ‘ﬁﬁg?ﬁ@f?ﬁ@i? By [
%LJ_ | FRgTETHEE 2 JFr IJ9_$—¢2 TEIFS s - [HIRRET o = 0
T% j*é% T %ﬁkﬁ' o Y BT S T L R L ATV

lﬂ
‘rvM

@wu -

B



166 ik gy (14)

The Medium Message of MSN Messenger:

Affordance Theory and the Performances
of MSN Relationship

Chia-Rong Tsao
Department of Sociology
National Cheng-chi University

Abstract

MSN Messenger is the most popular instant messaging (IM) service in
Taiwan today. There are several common features as well as differences
in MSN and other real-time interaction media based on internet. All these
media, which are also called computer-mediated communication (CMC)
media, facilitate the distant interaction. According to some past researches,
we have learned about the concept of “virtual community” grounded on
CMC. In this article, I want to indicate that the nature of “community”
mediated by MSN has some different meanings. I try to discuss the
interaction performances on MSN through Gibson’s afforance theory. To
borrow McLuhan’s metaphor, I try to present the living experiences based

upon the media messages of MSN.
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