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Constructing the Different Female
Identities by On-Line Album Viewers: A
Perspective from Psychoanalysis

Ping-Sheng Hsieh Ching-Wen Hsu

Institute of Communication Studies
National Chiao Tung University

Abstract

The purpose of this research is to explore the identity position of
female on-line album viewers, as they are viewing the naked pictures on
the on-line album. Also, this research studies the different positions of
female on-line album viewers situated between network and traditional
mass media. Ten people were interviewed for research data. The result
shows that different identities come with different position. There are two
identity positions. One is that female viewers identify with the male
position when they are viewing naked pictures on the on-line album. The
other is that female viewers agree with the “self-writing” of females on
the internet, so they stand in the female position. Furthermore, this

research discovers the third-person effect.
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the third person effect
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