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Abstract

The recent social change is associated with the development of
computing and the Net technologies. On the Internet, it is said that the
new technologies would enhance a better operation of democratic
systems and bring about new consciousness of citizenship in term of
CyberDemocracy. However, it would be incomplete to consider the
relationship between the Net and democracy as a direct ‘cause and
consequence’ . Other socia aspects such as the nature of information
society, the commercialization of digital technologies, and the new
forms of digital communication should be discussed for further
understanding of the influence of the Net on the political activities. This
paper focuses on the topic of commercialization of the digital
technologies and content.
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