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New to MySpace?
i myspace.com h

Home Browse Find People Forums Music  Video More + Sign Up

Log In

e

Find your friends on Join now and be a part of the MySpace community

wySpace rosors: |
[= Tell us about yourself and upload photos and videos

Check your email address books R ber M

y ' \ Y - emember Me

to see who's already on MySpace. & view profiles and add friends to your network

Gmail asioo! ¥ wotmai
J@ Discover new bands, filmmakers and comedians

AOL §

Take the full tour » Sign Up I —

Find or browse members:

| Search by name or email Go
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Plurk is a social journal for your life

: Tired of your existing Social Networks?
Password: | Share your life easily with friends, family and fans.

Forgot your password? i
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%IQFJ ;\Fugﬂ‘gluﬁxﬁlﬁ?o
YUU Warldwide | English

Home | Videos | Channels | Community

E3 Videos Being Watched Now tiew ai)

"Press Hop" featuring A. lverson
(Steve Porter remix) fea...
50,337 views

xxxxx

BN Pussycat Dolls Hush Hush Hush Hush
¢ | HD 1080p Jai Ho Nicole...
87,858 views

Sign Up | CuickList (0} | Help | SignIn

Search Upload | w

Want to customize this homepage?
Sign In or Sign Up now!

@ Try YouTube in a new web browser!
g Download Google Chrome

What's New

858
Wlll I.Am Boom Boom Pows Perez [+] 'ﬂ:ici 3 Insight Data Now Exportable
Hilton? Analyze Insight data mare easily
211,366 views I Kate Gosselin denies Mady water .
sxephil Shows and Movies

xxxxx 1322,859 views VWatch full-length shows and movies
nchatedkate
(06 [

More Frem Iran: On-the-Ground Footage,
Tribute Videos

Lastweek, we highlighted several videos
uploaded from the streets of lran. Judging by the
graphic footage posted to YouTube this
weekend, it appears as if the situation has only
Entertainment Music escalated.

Black Eyed Peas - | Gotta
LIPS reclinn (nf
B 7 ~ YouTube =t F @

Most Popular wiew al)

Read more in our Blog

2.

YouTube Hii 11| Fe Tt 55 K1 o o Fpl ek Fe= R {2 )
Eﬁz—s'lﬁlrégjpj /g,ga ° 7 YouTube FIEIpyE|~ “AI T #Ed) | (What's
New)fi JTE"‘% (Tag) > 7t T [fil I—r%@ﬂﬁ:l TIAIY YouTube i5HFHEL >
<J 7 ;?rupf = 'E’Fl :ﬁ%@g Ej;f FIF] FIJ@@ \%EQFIP*J %%[ﬁjﬂpa‘#

EJJ: /IJL“*E'F%J?J” A R GE- H EJLF_j\EIF[LJfEI B %Jrlﬂ_ £
fﬂﬁk PR

YouTube _FE‘I?E?%‘} fi F[[i f J@H?ﬁ > T DARE I e

?F’};&?ﬂﬁiﬁ_@ﬁlrﬁ H RS RLIZ A ,[,% J\E}'?Eﬁflpﬁpm@q%aj
B > [ RS pu“Critical Mass”if FI*J ) ;JE“F“ if[pﬁ%l%ﬁ{}kj
1 kﬁ%ﬁﬁdf,gﬁ I E YouTube - [ ]
fﬁ' NP A IR 5B YouTube FH (IO
& ,T‘f 355 ﬁ#imppﬁpﬁl%ﬂp} P19t > YouTube - {5 28
PO S RUARYA - E RN bl o 2 Al 'FL*’“"?J@F'QJI'EI
IR TR 9 R R S E A E
GG [ R AL -

TERY i IS AT ES# €1 YouTube » EHIFAAS T LRl 3 2
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1. Adonomics =t ( http://adonomics.com/)

Adonomics kL& %] Facebook ™ [Fd=" Ry ez {ﬁﬁ!‘ FIEL DY
= ﬁ‘ﬁ[ﬁ*ﬁo IF%“{fJ‘JVlﬁ'%L 2007 F 5 %] Facebook #ﬁ ,F HErT B, £ |TF1E =
Ul FET 53 = TR AR RO R PR B 52 ) T B
F] Facebook #§ = X [0l " A ¢ /7 1 ( APL, Application
Programming Interface sEHy) =< Z[=Hi > 1ﬁf}*ﬁ§1&'ﬁﬁJ EIHJFH\
Facebook [ [#H Q“EJIEI“ %@\fﬁ (|J*$‘K<? TN Y] JEE’I
FEOR I R e éﬁﬂﬁéﬂh FI'IE[ 1Fﬁﬁ_ﬁ§§f%ﬁ1ﬂ = i
BEIFFI3E ﬁw%“%ﬂFF%@B B {190 S
HeF| Facebook ™[4 P fAyle [R= s3> D™ | R -
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Adonomics™

lytics and Developer Servioss

Charts Leaderboard Marketplace Submit Your App Services Blog My Account' &V

What is Adonomics?

Chart Apps || + + n ‘Ad nomics™, formerly Appaholic, is your
pes | se rce for Facebook analytics. Ey

‘ p roviding a stock- market stv\e analysis
of the Facebook platfor; able

Facebook FaCtS developers and inv estors to track
There are 57,514 apps on Facebook with over 200,000 developers currently evaluating the 3:E§§:E growth, activity, and
platform. 3

These applications were used 34,175,797 times in the last 24 hours and have a combined Sponsored By
valuation of $269,323,488.

Recent Features

Check out our new developer and company leaderboards to see how you and your company -
rank. J ~F

Want to show off your apps? Create a developer profile an:

d confirm your apps. &
e‘gll'ég\OWIEdge o4
The Adonomics 100™

Zynga 4,675,441 $121,986,913

Playfish Ltd 4,218,008 $53,653,919

Rock You 2,140,355 $63,067,230

slide 1,681,919 $55,793,168

Facebook 958,105 $7,638,216 Contact

Elixster 955,084 £22,004,638 Something broken?
Project Agape 044,178 £31,043,509 bugsfadonomics.co

EFamilyLink.com 771,873 £9,562,005 Have an idea?
SA Ventures 677,760 $7,698,577

B 8 ~ Adonomics 4k 14 o
2. Inside Facebook 3zt ( http://www.insidefacebook.com/)

F'1 Justin Smith 7 2006 &F 4 F[5% iU Inside Facebook ;ﬁ#ﬁ FL
g9y f[E'EJJFIFJI‘} Facebook 14 HHlIF el & - ,ﬁlﬁ{—ﬂ[ﬁ%ﬂ— ﬁgﬁ\ﬂ\ —;Jﬁg&
PRBFI S H ~ APRIARSE P * ) I - B H%ﬁbpiﬁ
Facebook []| #4{1% i |# 4 Facebook ﬁl%%?%%ff%ww i Justin
Smith “#21f & Ifi% Facebook Ign\éiifr‘hﬁfﬁﬂ [ﬁ%#— A ”‘ﬁf e

Inside Social Games f17=1] JLM&' rJ T RET Fl|é?¢rlgf_ﬂétp VI F'
fk,eﬁfJE | #5755 (Convergence of Games and Social Platforms)?FE'F,rg Frigerst
b%l%ﬁr,—h P IR PO I L B T DT S pi
B0 20 2 SE IASEEIR T £ 5 TR Pt i -
& P AR N E"F » g 2 Bl ik «Jﬁ*ﬁ AR RL £ R 7 1A
FIEAEAVE IIEIJJI/~ ° || AppData FI[=i£L— ,FIJE.W ke Facebook El|}-l It
RNt %ﬁ@@a‘zr‘%“ 1@ U PR AU ET Justin Smith T 2008 & ]
ﬁfi_ AL o

PageData [1i[fif Facebook _EII?JIEI P R BRI RE

B ’/HL[’_J—\;‘D_J IEIF' H BT Facebook FITIpvEES > I')
2009 F 6 F| 15 FIEL{F]> 7+ Facebook e %~ OVRBIETHYE] 18D Barack
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Obama °'¥| 6,383,172 * VB (ASFERIAREY) - 7t PageData FIf-I
[ PR S SEfOTBIBE IsESR E H
J/ J/ I _leﬂ J_E{/l l'ggj_}g(:} ,UAJEIIEL[‘EE"H o _{; [El@ E[[[Eﬁﬁﬁ%&‘ﬁl jf{'&]@'—ﬂ l:I
FEFITFL 5 —Jﬁ_ﬁﬁf vﬁﬂ/tr ff=] ﬁﬁﬂt Sk A -

Inside Facebook Wl & 1

Inside Facebook

Tracking Facebook and the Facebook Platform for Developers and Marketers
Home Facebook Marketing Bible Agencies i Brands Contact About Advertise

Haeasce s5& Offerpal MEDIA D) monetizing social engagament M EEHM o H

Update on Facebook Developer

Resources June 11th, 2009

As the Facebook Platform continues to grow,
Facebook is continuing to create new ways for
developers to connect with the Facebook
Platform team. For example, did you know A
there’ s an IRC channel for Platform Get more paying
developers? customers with Zong.

:-LEAUEHS
MONETIZATION

To make knnw about everything that
Facebo k is mak ng available, here’ s a full SuperHewaras
undown of all the ff ial Facebook resources to check out:

Leaders in Virtual
Currency Monetization

S

* Facebook Developer Blog

« Platform Status Feed

* Weekly Push Changes

e Platform Facebook Help Section
+ Developer Wiki Offerpal MEDIA
» Developer Forum monetizin rency
e Platform IRC Channel

" SIGN UP

Bl 9 ~ Inside Facebook 4= F w

3. Twitter Stats ( http://www.twitterstats.net/ )

(”ﬁj Eﬁ%ﬂ'fﬁjﬂj?\; , j\zfgfﬁhj,;\jﬁ%ﬁl%ﬁd%@lﬁ? 24 IJEﬁj/ PJ
i Twitter HREFLI AUV > 03[l ] G Hﬁ%ﬂ“p% Twitter
R H - Ezp&}l%ﬁfﬁﬁl RL PR N S AT N A e S
R )
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Twitter Statistics for iran

. .
iran had total 32556 tweets I Number of Tweaats: 1821 I
1,719
15284
1,337 4
1,146
355
784
5731
382
191
i) — ' ' ' . . . .
T £ £ £ £ £ £ £ £ £ £ £ £ £ r L £ £ &
L - N T B~ B - - B T~ TR~ = R T I - - S~ B = I
© @ 8 ¥ 8 B I B 8k ZT 2 goFFE oSG oEowL o~
LT R v v ¥ v v s O v v " " 7 I = " I - NN & SN = BN =" B - N+ B = S =)
4 & & % & d & & & & & & & o« @ « F F oFoF FoOF L7
88 ¢ 2 £ 2 £ 2 g ¢ L g § 885858 L
L & & & & & & & o & & & & & o & & F ZT B L T T T
H R 8 2 2 2 B 8 8 8 E 8 8 8 B 2 & &4 8 8 8 8 &8 &8
L S I R I I - B N N O I I R )

B 10 ~ Twitter Stats sn4 7.2 % F o

4. Twitter Analyzer ( http://twitteranalyzer.com/)

Twitter Analyzer 7~ ﬁlﬁ‘:ﬁfi*‘\ﬁl@ Twiiter JEH |5 ff’ﬁ“ﬁiﬂfﬂf » = F
Al (| 7 Fal Twitter {jl1 2 [ # Y Google 73 FrHy o 7 Twitter Analyzer
iy IR RIR [ HRPEY & ﬁt‘&%&? LS RS U
FVEE YRRl ~ Bk [gﬂﬂeﬁl} CEEF - B m?‘l’H'E@?ﬁiEf_l%E@Eg o bl
JHE | ST AIRIRPYSEFEE (follower) e YR 55 4 JIHEIFEH = fol o f !
TH PAPRE= R, ~ SE R~ ey =T F‘%ﬁl’%ﬁﬁﬁ‘fmﬁgﬁgﬁ = ﬁ@ﬁ%‘r'
B puoi el o PIEEE S U0 Twitter ffi [V [Pl
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Mayi1i Mays May8 Mayii May iy Ma-l Jun®H Juniz Junzo

Bl 11 ~ 12 Twitter Analyzer 4 %‘rié"i?f—‘ﬁ A ek Rw
5. Gracts.com (http://www.gracts.com/ )

Gracts.com fvU= F' FLFsF Twitter AU S T srT]i?_r‘*J
(environmentally friendly activities) » £ 7=V ERZE X [ 73 Twitter F3E
Ao RS T‘E‘FTJFUI? B L [l Eﬁﬁﬂ?’fr’[ 0 E R PR P2 [
BRI £ E“Lpdrfﬁn\fﬁﬂmﬁﬁf T‘E'F—TJ?*B °

HOME [ HASHTAGS I BLOG I FORUM I FRIENDS I CONTACT -

HD]_’HE‘ WELCOME TO GRACTS.COM

= 2 - i e i Changing the =nvironment ans
Gracts.com is an eco-social experiment. The idea is to get Twitter users it

Tweet at = time.
to Tweet about their environmentally friendly activities and to encourage
their Twitter followers to do the same. (We call these good hearted CATEGORIES

folks eco-Tweeters)

D=ily Statistics
(33)

Green Act Thoughts
(1]

l brought mv reusab!a bags

Green Business
(1)

SPONSORED LINKS

GREEN BLOGS

The Green Mag

Someone performs a

GreenAct and ... their followers GREEN COMMUNITIES
hear the message Ethical Expeditions
and ...

Freecycle
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5. Hughes, A. L., Palen, L. (2009). “Twitter Adoption and Use in
Mass Convergence and Emergency Events.’
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1. Lang, P. G (2007) ‘Publicly private and privately public: Social
networking on YouTube.’
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2. Paul Haridakis, Gary Hanson (2009). ‘Social Interaction and
Co-Viewing With YouTube: Blending Mass Communication
Reception and Social Connection.’
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3. Guerguieva, V. (2007). ‘Voters, MySpace and YouTube: the
Impact of Alternative Communication Channels in the 2006
Election Cycle and Beyond.’
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1. Complexity and Social Networks Blog
http://www.iq.harvard.edu/blog/netgov/
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COMPLEXITY AND SOCIAL NETWORKS BLOG =Networked The Institute
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K SR Welcome! The objective of this blag is to offer a forum for the discussion of the intertwined
o o =l subjects of and
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28 29 30 David Lazer. Director

Editor Login 19 June 2009

Convener in chief:

i REALITY MINING WORKSHOP AT AOM
'é"ﬁ;:;lbg-;" SEITLES I wanted let evervone know about a workshop at this year's
L o - a_m B v . . . ]
: that I'm organizing with . I've posted the call for participation below. Hope to see you
Editors: there!
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(1) Bill Heil, “Twitter - New Research Men Follow Men and Nobody

Tweets’
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(2) ISPRAT 1st international government C1O knowledge exchange
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2. From Social Network to Social Movement
http://cyber.law.harvard.edu/events/2009/03/hrp
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@ BERKMAN CENTER FOR INTERNET & SOCIETY

AT HARVARD UMIVERSITY

. . Q Hearch
From Social Network to Social Movement -
‘From Social Metwark to Social Movement” 2009 inte tive

from I I

Sponsars: Human Rights Program, Harvard Law School & the Berkman Center for Internet and Society

Digitally-connected social networks are fast becoming a key ingredient of today’s social movements. But scholarship about networks —
social, professional, and otherwise — has only just begun to penetrate political science and legal literatures. This workshop seeks to
propel thatintegration. Key gquestions will include: given recent research insights about social movements, and new technology
enabling transnational social networks, what are the points of syneray between successful social movements and robust social
netwaorks? What do teday's digitally-connected social movements teach us about the relationship between networks and movements?
Are online social networks merely a laboratory for testing empirical claims about social movements, or do they exhibit unique network
properties? Do they pernaps offer new political opportunities?
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(1) Structures and Properties of “Network Power”
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(2) Narrative and the Network
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(3) Networked Activism: Explicitly Networked Movements
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D P BRI 1) [P e R T -

3. YouTube and the 2008 Election Cycle in the United States
(http://lwww.umass.edu/polsci/YouTube/)
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Key Links
Home | Contact Us
YouTube and the 2008 Election Cycle in the United States
An interdisciplinary conference hosted by the University of Massachusetts Amherst

ommittee : - - Y,

il April 16 & 17, 2009 | Amherst, MA
Registration

Presenter Guidelines

NEWS: See the final Conference Program and the papers, posters, and slides
Download the complete conference proceedings [pdf]
And check out the conference YouTube Channel and our reactions to the conference video.
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8] 12 ~ YouTube & the 2008 Election Cycle in the United States 3=k 7 &
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(1) Boynton, G. R., Going Viral — The Dynamics of Attention
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(2) Wallsten, K., “Yes We Can”: How Online Viewership, Blog
Discussion, Campaign Statements and Mainstream Media
Coverage Produced a Viral Video Phenomenon.
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(3) LaChrystal Ricke, A New Opportunity for Democratic
Engagement: The CNN-YouTube Presidential Candidate
Debates.
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(4) Karpf, D., Macaca Moments Reconsidered...YouTube Effects or
Netroots Effects?
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(5) Gulati, G. J., & Williams, C. B., Congressional Candidates’ Use of
YouTube in 2008: Its Frequency and Rationale.
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(6) Robertson, S. P, Vatrapu, R. K., & Medina, R., YouTube and
Facebook: Online Video “Friends” Social Networking.
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