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Anchoring Time/Space Specified Situational
Variables to Increase Data Quality:
Theoretical and Practical Approaches in
Situation Theory

Hsiang Chen
Institute of Communications Management

National Sun Yat-sen University

Abstract

Based on the Sense-Making Theory, this paper proposes the
viewpoint of relative meanings of situational messages, and suggests the
inclusion of time/space specific factors in the construction of query
items, to increase the quality and validity of data. Practically, the author
introduces the process of building situational factors to anchor
respondents’ answers. Besides, researchers can employ the collected
situated data to predict the meanings of messages to users and the

reactions from users.

Keywords: situational research, Sense-Making theory,
time/space specific situation





