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The Meaning of “ Cult of
|nformation” under the Culture of
Consumption
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Abstract

The argument of “cult of information” is often seen in the discussion
over the queries of “information society”, which believed that to rise
“Information” as the main element of social change is a wrong statement,
and to take the development of technology as a cure-all of problemsis a
partiad and overly optimistic thought. Some said that the cult of
information comes from the dominating of ideology of the upper classes,
and the consumption of information goods is an effect from the
dominating. However, on the consuming process of information and
information goods, could the dominating of ideology be the cause of large
consuming ? could the term of “cult of information” be able to explain
people’'s consumption of information goods ? This paper review these
guestions through comments toward consumption from different theories
of consumer culture.
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